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Dean's 
MESSAGE 

Three months into my tenure as Dean of the UTSA College of Business, I’ve had the distinct 
pleasure of spending my summer meeting with college faculty and students, UTSA adminis-
trators, alumni and community leaders. This has allowed me to learn more about the 40-year 
history of this institution and gain an appreciation for our areas of distinction. 

And, it wouldn’t be an exaggeration to say that we’ve come a long 
way. I commend the faculty and staf who had a vision for UTSA and 
invested in this institution and the students to create the vibrant 
campus that we have today. 

I’m excited for the opportunity to be a part of this new chapter in 
UTSA’s growth. UTSA has had a great run, but we are not at a resting 
point, we are at an inflection point. 

My mandate from President Romo was to create a Tier One 
business school. What does this mean? For the College of Business, 
this translates into increasing the prestige and reach of the college 
to achieve excellence. We want to create a College of Business 
where top scholars come to work, where top students come to learn 
and where businesses come for state-of-the-art knowledge and 
human capital. 

Faculty play a key role in this pursuit of excellence by energetically 
engaging students in the learning process, by publishing research in 
leading journals and by engaging with local business leaders to help 
tackle important economic problems. 

This is a solemn stewardship. We are not in this for ourselves, but 
for our students, our children, our community and for those to come. 

This path to excellence will allow us to fundamentally change the 
lives of our graduates by helping them become career ready, future 
leaders who are not only competent in their disciplines, but who are 
equipped to solve complex problems. Graduates will leave campus 
in high demand with the skills necessary to become corporate-level 
managers of large enterprises or to pursue entrepreneurial ventures. 

I’ve had the pleasure of meeting with some of our alumni who have 
gone on to attain leadership positions in top companies, oversee 
fnancial operations for large corporations and create successful 
entrepreneurial ventures. We have a legacy of success among our 
alumni, and in the future we envision developing an even deeper pool 

of highly-accomplished alumni. We will be the economic engine for 
wealth creation in South Texas. 

How do we achieve this level of excellence? The frst step is to 
clearly understand the dynamic environment in which we operate. 
Next we need to develop a strategy that takes us from where we are 
now to where we want to be. Finally, our strategy must be executable. 
The value of our strategy will be dependent on our ability to execute 
it. Or, as Michael Porter (the father of business strategy) once said, 
“Any strategy ... is only as good as its execution.” Currently, I’m 
working with internal and external stakeholders to engage them in 
the strategic planning process to chart our course forward. 

In defning this roadmap, we will need to focus our eforts in 
areas that have proven to be successful such as accounting, fnancial 
studies and entrepreneurship. We must also be mindful of the shifing 
business landscape and look for new opportunities that we may be 
well poised to pursue. 

Business is dynamic, and the college needs to position itself 
to best leverage its unique capabilities with the future needs of 
business enterprises. For instance, big data, cloud computing and 
information assurance are current realities, yet they were hardly even 
in the business vernacular a decade ago. Our graduates need to be 
equipped with the skills that allow them to add value now and in 
the future. 

I invite you to join me in this endeavor for excellence. Help us take 
the College of Business to the next level by mentoring our students, 
engaging with faculty in programs of interest and investing in and 
hiring our graduates. I look forward to working with you. 

Wm. Gerard Sanders 
Dean, BoDensteDt Chair anD Professor of ManageMent 
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In the News 

Graduate Program Nationally
Ranked by HispanicBusiness 
For the ffh consecutive year, the UTSA College of Business has been 
ranked in the top 10 by HispanicBusiness magazine. The college was 
named the No. 7 graduate business school in the nation for Hispanics. 

The rankings (in order) 
included The University of Texas 
at El Paso, University of California 
at Berkeley, University of New 
Mexico, The University of Texas 
at Austin, New York University, 
University of Virginia, UTSA, 
University of Miami, Yale and 
Stanford University. 

HispanicBusiness selected the 
top 10 universities nationally in 

business based on fve criteria: enrollment of Hispanics, percentage of 
full-time Hispanic faculty members, availability of student support and 
services, retention rates and graduate program reputation. 

The college ofers a portfolio of 30 graduate business programs 
known for their quality, flexibility and afordability, including the MBA, 
MBA International, Executive MBA and specialized master’s programs. 
Enrolling more than 600 graduate students, the college’s graduate 
student body is diverse with 34 percent women, 30 percent minorities 
and 11 percent international students. 

Princeton Review 
Recognizes College 
The UTSA College of 
Business was ranked 
fourth in the nation for 
providing the Greatest 
Opportunity for Minority 
Students by the Princeton 
Review in its 2013 edition. 

This is the eighth 
consecutive year that 
the college has been 
ranked in this category. 

The Princeton Review conducted surveys with 
more than 19,000 business students at AACSB-
accredited MBA programs throughout the world. 
Rankings were compiled using institutional data 
such as percentage of minority students and 
faculty as well as student assessment of resources 
for minority students, culture of students and 
diversity of students ethnically and racially. 

BloomBerg Businessweek 2013 

UndergrAdUATe 
BUSineSS School 

rAnkingS 

# 10
 MoST diverSe 

# 10 
leAST expenSive 
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In the News 

College Named Lead Academic
Sponsor for NSHMBA Conference 
The UTSA College of Business has partnered with the Na-
tional Society of Hispanic MBAs (NSHMBA) to be the Lead 
Academic Sponsor of its 25th Anniversary Annual Conference 
& Career Expo to be held in San Antonio in October 2013. 

Maintaining a longstanding relationship with NSHMBA, 
the college received NSHMBA’s Brillante Award for Educa-
tional Excellence, the organization’s most prestigious award in 
2006. In 2009, the college was named a University Partner of 
NSHMBA and provides students with MBA-level scholarships as 
well as career and professional development opportunities. 

“Our main focus in the UTSA College of Business is trans-
forming our students into business professionals primed with 
analytical and leadership skills necessary to provide them 
with the opportunities to succeed professionally at a national 
level,” said UTSA College of Business Dean gerry Sanders. 

“We are excited to serve as the academic lead for the 
2013 NSHMBA conference because it allows us to show-
case our talented students to top national employers, spread 
awareness about the strength of our students and build 
upon current employer relationships,” said Sanders. 

The NSHMBA career expo will ofer current MBA stu-
dents and recent graduates the opportunity to interview 
with more than 2,000 human resource recruiters from top 
employers. Undergraduates attending the event will also 
beneft from the college’s participation by networking with 
admissions ofcers and faculty from MBA programs. 

NSHMBA’s partnership with the college serves as a key 
component in attracting top academic and professional tal-
ent to the national conference. Founded in 1988 as a nonproft 
organization, NSHMBA is dedicated to building and advanc-
ing Hispanic leadership, advocating the pursuit of higher 
education and providing its members with world-class profes-
sional development and career management programs. 

Speaker Spotlight 

The Frost Distinguished Lecture Series 
brings prominent business and community 
leaders to UTSA to share their experiences in 
business so that students can broaden their 
understanding of the business world and the 
individuals who lead it. 

gregory gof 
President and CEO of Tesoro Corporation, March 2013 

dr. Bernard T. Swif Jr. 
Founder and CEO of Texas MedClinic, November 2012 
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I wanted to give 

back in perpetuity to 

the business school 

where I graduated, 

and I wanted to help 

Dean Gerry Sanders 

grow programs to 

better develop the 

College of Business.” 
–JiM BodenSTedT 

Partnerships 

Alumnus Establishes Chair 
for the Dean of Business 
Jim Bodenstedt, ’96 was just a teen when he discovered his love of 
business. Now, as president and CEO of MUY!, he decided to give back to 
the school that honed his skills and helped make him successful. With a 
gif of $500,000 matched by H-E-B, he created the $1 million Bodenstedt 
Chair for the Dean of Business. 

“I wanted to give back in perpetuity to the business school where I 
graduated, and I wanted to help Dean gerry Sanders grow programs to 
better develop the College of Business,” he said. 

Bodenstedt founded MUY! in 2003 with 18 existing Taco Bell and 
KFC restaurants in West Texas and Corpus Christi. The frm now operates 270 Pizza Huts, Taco Bells and 
Wendy’s throughout Texas and the northeastern U.S. 

Bodenstedt has consistently supported the university. In 2010, he donated $1 million to fund football 
scholarships, the frst private donation of that size to the athletics department. He later became UTSA’s 
capital campaign chairman, helping lead the task to raise $175 million by 2015. 

“As many have done, I think it’s important for businesses to continue to support UTSA,” Bodenstedt 
said. “In my case, it was important for me to give back to the College of Business, where my accounting 
degree was earned.” 

Business Icon Shares Insights with Students 
Twenty business students learned the nuances of the corporate world from roger hemminghaus, the 
former CEO and chairman of Ultramar Diamond Shamrock, during a networking dinner hosted by the col-
lege’s Center for Student Professional Development. 

Afer introductions from the students, Hemminghaus 
shared his business philosophy and answered student 
questions. 

“I learned how to be successful by watching my father,” 
said Hemminghaus, a member of the UTSA Development 
Board. “I shared those same characteristics with my son 
and now you. Learn the business you are in, never turn 
down a challenge, fnd mentors and have fun on the job.” 

Wearing an orange and blue UTSA tie, Hemminghaus 
also presented his views on corporate governance from 
both his role as a former CEO and as a member of a cor-
porate board. “The CEO sets the tone, develops the team 

and helps their team achieve success. As a board member you are responsible for the governance of the 
organization, but not the management of day-to-day operations.” 

While Hemminghaus acknowledged that not everyone can be a CEO, he did share six traits that lead to 
leadership success. “Leaders need to be honest, predictable, inspirational, broadly focused, humble and 
decision makers,” he said. 

Following a successful career in the oil and gas industry, Hemminghaus continues to serve on the 
boards of CTS Corporation, Tandy Brand Accessories and the Southwest Research Institute. 

Hemminghaus concluded the event by encouraging students to sit down every year and write out their 
goals. Even today, he continues this exercise and posts them in his closet as a constant reminder. 

“It is a pleasure to be around bright, hardworking and successful people in this stage of life,” said Hem-
minghaus, who recently established the Diamond Shamrock Legacy Endowed Scholarship in the college. 
The $35,000 endowment awards scholarships to business students annually. “Don’t undersell yourselves. 
There is a lot of talent around this table.” 
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Partnerships 

ERNSt & YouNg 
MANAgINg PARtNER 

LISA FRIEL AND 
StEwARt gooDSoN, 

ExECutIvE DIRECtoR, 
PARtICIPAtE IN 

thE DEDICAtIoN 
CEREMoNY. 

Ernst & Young Leadership 
Suites Dedicated 
The UTSA College of Business dedicated the Ernst & Young Leadership 
Suites in the Business Building during ceremonies last fall. 

The suites were established to provide frst-class interview and 
professional development space for business students and employers. 

More than $500,000 was raised to support the build out of the 
suites, student professional development programs and scholarship 
assistance in support of this endeavor. Ernst & Young was the 
lead sponsor. 

“We are so pleased to sponsor these Leadership Suites as part of 
our ongoing support of UTSA,” said lisa Friel, Ernst & Young’s San An-
tonio managing partner. “This dedicated space will promote collabora-
tion among students and business leaders and gives each group an 
opportunity to learn from the other.” 

The 1,200-square-foot Ernst & Young Leadership Suites, located on the ground floor of the Business Building, feature 
six multipurpose breakout rooms. The suites are utilized during the day for on-campus recruitment interviews. During 
the evening and weekend hours, Executive MBA students convene for academic classes and group study via keypad 
access, allowing students to work around their schedules. 

“What began as an idea more than a year ago to carve out much needed professional development space for our stu-
dents is now a reality,” said Senior Associate Dean daniel hollas. “A reality that was made possible due to the generous 
support of our title sponsor Ernst & Young and all of the benefactors of this project.” 

Mentoring Program Established 
by Retired AT&T Executive 

The UTSA College of Business has launched a new mentoring 
program as part of an academic class ofered by the Department 
of Management. The class, taught by richard Sibbernsen, a retired 
senior vice president of human resources for AT&T, featured 13 juniors 
and seniors. 

“UTSA provides a good toolkit of management skills for our stu-
dents,” said Sibbernsen. “But this class puts those skills to practice. 
Mentoring relationships ofer great learning situations to deepen 
and broaden understanding from senior leaders.” 

Consisting of a blend of lectures, peer learning and problem 
solving, the class met over the course of fve Saturdays. Students 
were introduced to their mentors during the frst class session and 
then were required to meet with their mentors weekly for the duration 
of the three-month class. The class concluded with a fnal visit with 
the mentors. 

“This program was intellectually stimulating for me as a mentor,” said Jef Farver, retired CEO at San Antonio Federal 
Credit Union. “Your role as a mentor is to take material taught in academic principles and relate to the practical side of 
business. I truly believe this is a very valuable program.” 

Inaugural mentors were caren Albarian, consultant; cody Benavides, Rackspace; Joe Bray, BBVA Compass; 
Bethany eggleston, Harte-Hanks; Jef Farver, retired SACU; kevin healy, Aerotek; grant herbon, Rackspace; Mark 
holkey, Boeing; Bruce howard, Fisher, Kemble & Herbst; pat Sculley, retired military; Alan Utley, StandardAero; and 
Jonathan villarreal, SACU. 
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Partnerships 

Professorship Memorializes San Antonio Entrepreneur 
A $500,000 distinguished professorship 
has been established in entrepreneurship in 
the UTSA College of Business in memory of 
Melvin lachman, a San Antonio business-
man and entrepreneur. Lachman, who passed 
away in 2005, was known not only as a suc-
cessful businessman, but also as someone 
who helped others build businesses as well. 

“Melvin was a character,” said Judy lach-
man, his widow. “Afer the war, he didn’t 
know what he wanted to do, but he wanted 
to be successful. He never knew a stranger. 
People would gravitate to him.” 

A San Antonio native, Lachman was a 
graduate of Jeferson High School and The 
University of Texas at Austin. He served in 
the Army during World War II, and when he 
returned he began his career as an entrepre-
neur. He initially invested $3,000 and went 
into business selling pots and pans. Then, he 
shifed gears and became one of the largest 
toy distributors in the Southwest. Selling 
that business in the 1970s, he entered into a 

new partnership with San Antonio real estate 
entrepreneur Quincy lee. 

“The magic to Melvin was that he was 
totally unorthodox,” said Steven lee, son of 
Quincy Lee. “When my father frst introduced 
me to Melvin, he was wearing red, yellow and 
green checkered slacks and an Oak Hills golf 
cap. Melvin was a natural born salesperson. 
He taught me all that I know about selling.” 

“Business is not technical, it is personable,” 
said Zach lee, grandson of Quincy Lee. “The 
value he added through relationships was 
something that could not be tracked in a 
spreadsheet.” 

William Flannery, chair of the Depart-
ment of Entrepreneurship and Technology 
Management, has been named the inaugural 
holder of the Melvin Lachman Distinguished 
Professorship in Entrepreneurship. Flannery, 
who has been a faculty member at UTSA 
since 1975, is the co-founder of the college’s 
Management of Technology program. 

“I am honored to be the inaugural recipient 

of this professorship,” said Flannery. “I plan to 
utilize these resources to build the college’s 
entrepreneurship program and encourage the 
development of student entrepreneurs.” 

MELvIN LAChMAN 

104 
SCHoLARSHIP 

RECIPIENTS 

$2,000 
AvERAGE 
SCHoLARSHIP 
AMouNT 

scholarships 

65 
SCHoLARSHIP 
fuNDS 

IN SCHoLARSHIPS 
AWARDED 

NEARLY 

$250,000 
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Charting 
THE COURSE 

Named the sixth dean in the 
UTSA College of Business’ 
43-year history, Wm. Gerard 
(Gerry) Sanders began his 
duties as Dean and Bodenstedt 
Chair on June 1, 2013. 
Sanders comes to UTSA from Rice University’s Jones 
Graduate School of Business, bringing a wide range of 
administrative, academic and leadership experience. 
Joining Rice in 2008, 
he served as a professor of strategic management and 
the area leader of the Strategy and Environment group. 
Previously, he led the Department of Organizational 
Leadership and Strategy at the Marriott School of 
Management at Brigham Young University. 

A native of California with strong Texas ties, Sanders’ 
research focuses on corporate governance and executive 
leadership and their efects on strategic decision making 
and company performance. He has published studies on 
the efects of CEO stock option pay on frm risk taking; the 
role of top management work experiences on frm strategy; 
and the nature of what frms learn from their board 
members’ experiences. 

His research has been published in leading 
management journals including the Academy of 
Management Journal, Strategic Management Journal 
and the Journal of Management. His work on stock option 
pay has also been featured in The New York Times, The 
Economist and Bloomberg Businessweek. 

Prior to entering academia Sanders spent more than 
a decade working in institutional commercial real estate 
investment with Equitec Financial Group, The Koll Company 
and Bechtel Investments. 

Sanders received his Ph.D. in management from The 
University of Texas at Austin and holds a bachelor’s in 
fnance from Brigham Young University. 
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feature 
What interested you about the deanship at the UTSA 
College of Business? 
I’m excited to be at UTSA--excited because of the unique position 
UTSA is in and its bright future. UTSA is like a diamond in the rough. 
Forty years ago UTSA was a dusty campus, and it has emerged into 
a vibrant university.  

The building blocks are in place to transform the university 
exponentially.  We are part of a great system of schools. We have 
an excellent, committed faculty and our students are talented and 
ambitious. It is important to always remember where you came 
from and where you are going as an institution. 

Although you’ve been here only a few months, what 
do you envision as your top priorities? 
My frst priority will be to focus the college strategically into areas 
that will lead to excellence. I’m more interested in quality than 
quantity. We will build world-class programs in select areas. The 
potential for the College of Business is unlimited right now.  

How can the college partner with the community to 
achieve these goals? 
In my travels through the community speaking to business owners 
and leaders, I’ve met with business leaders who are eager to engage 
with the college and see us reach the next level. It is our mission 
to engage the business community to help address matters of con-
cern that will beneft the economy of South Texas. They are willing 
to support us with their time, eforts and resources. 

One area of engagement that has led to much success is men-
torship. We’ve seen that through programming in the college’s 
Center for Student Professional Development and within our 
entrepreneurship programs. I plan to build on these initiatives 
to allow more opportunities for our students to engage with busi-
ness leaders. 

How is the world of business diferent today from when 
you received your degree, and how can the college adapt 
to address these changing needs? 
Big data, cyber security and cloud computing are just three 
examples of the dynamic business environment. These exciting 
business felds were hardly even part of the business vernacular 
a decade ago. 

Business is constantly changing and will become even more 
complex in the next decade. We must not only prepare our students 
for this environment, but also to be innovators and leaders who can 
adapt to shifing business phenomenon. 

As a leading researcher in strategic management, what 
academic lessons can you apply to the administration 
of the college? 
Strategy is ofen thought of as an intellectual exercise to formulate 
the winning game plan. But, in reality, the best strategies aren’t so 
much about having the best plan, but rather having a good plan that 
can be executed with reliability. A winning strategy is only success-
ful if you can implement it. 

How can the college contribute to President Romo’s 
vision of becoming a Tier One university? 
I have some ideas on that, and I’ve also engaged the college’s 
leadership team in a dialogue to help us articulate what Tier One 
means for a business school generally, and what it means for 
UTSA specifcally.  

First and foremost, Tier One for us translates to excellence. We 
are building a school of business that delivers excellence. This will 
be showcased through the teaching of our faculty, the knowledge 
that they create (research) and our student outcomes. 

What do you consider your biggest challenge as dean? 
My greatest challenge as dean is that I've had to come to realize 
that the college can’t be everything to all people. We have limited 
resources like all companies, so we need to ensure that we are 
not spread too thin. The college will need to become more efcient, 
and we need to make important decisions about where to focus 
our eforts. 

Which of your mentors have infuenced you the most? 
Throughout my academic career I have been most influenced 
by Alison Davis-Blake, the Edward J. Frey Dean at the Stephen M. 
Ross School of Business at the University of Michigan. She was 
my Ph.D. dissertation advisor at UT-Austin and has remained my 
mentor throughout my career. She is the smartest person I know, 
but beyond brain power, she has an innate understanding of how 
to get things done. 

What is the one thing you learned in business 
school that you’ll never forget? 
During a strategic management course, my professor gave a 
lecture on our last day of class that has stuck with me throughout 
the years. He shared an analogy about diamonds—how they 
sparkle and look pretty, but that they are also incredibly sharp 
cutting tools. 

In manufacturing, workers are trained to understand how 
to position the diamond correctly in a cutting tool to utilize its 
sharpest edge. 

Individuals are also like diamonds. We each have our own 
unique facets. We must study and polish our diamonds to look for 
our sharpest edges. Selecting a career path that utilizes our sharp-
est edge allows us to lead a rewarding life. At each major life deci-
sion, I reflect and make sure that I’m cutting with my sharpest edge. 
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Maximizing 
SOCIAL IMPACT 

FINANCE StuDENt ALvARo 
PEquENo PRESENtS A 
BuDgEtINg LESSoN IN 
CoStA RICA. “Microlending brings fnance out of the classroom so 

students can see how the real world works,” said ron 
Sweet, MBA ’91, fnance lecturer in the college and trip 
sponsor. “It makes the student experience much richer.” 

The microlending program is the brainchild of Sweet, 
an award-winning faculty member who has taught at 
UTSA since 1997. 

Following his retirement from USAA in 2009 as vice 
president of equity investments, he founded Indig-
enous Community Development International (ICDI), a 
nonproft that provides funding and logistical support 
for community development projects near the city of 
Turrialba in Costa Rica. A year later, he established the 
microlending program, which provides low-cost loans to 
farmers in the region. 

While most college 
students were spending 
their spring break at the 
beach in South Padre 
or relaxing with friends, 
a group of eight UTSA 
students traveled to the 
tropical, mountainous 
country of Costa Rica to 
volunteer for a nonproft 
microlending program. 

UTSA College of Business students were introduced 
to this nonproft through Sweet’s involvement as advisor 
of the Investment Society, a student organization that 
educates members about the fnancial industry, fnan-
cial analysis and the economy. Organized like a real 
investment frm, the Investment Society meets several 
times a week and has more than 45 members. 

For the past several years member of the Invest-
ment Society have participated in the management of 
the $100,000 stock and stock option portfolio for ICDI. 
Sweet mirrors the decisions they make in the 
real portfolio. 

“Not only are we learning sound fnancial skills by 
maintaining the portfolio, but we are motivated to give 
our best to its performance because it has a direct ben-
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Being a part of this 
experience was life 
changing. It makes 
you appreciate what 
you have. And I’m 
proud to know that 
business students can 
make an impact both 
fnancially and socially 
for the greater good.” 

–AlvAro peQUeno 

eft for someone else,” said Investment Society member ovidio garcia, 
a senior majoring in fnance and a trip participant. 

Recently, the Investment Society made their own microloan to Rigo, 
a cofee farmer, using money donated by Executive MBA students. 

“Students have been involved long distance in this organization, but 
I wanted to provide more opportunities for them to experience frsthand 
the diference fnance can make in a community,” said Sweet. 

Embarking on his frst student trip, Sweet recruited students who 
were profcient in Spanish, Costa Rica’s native language. ICDI covered 
most of the costs for the students. 

UTSA student participants were ovidio garcia, Ashley hodridge, 
Joseluis Jimenez, grecia lopez, Salma Mendez, rafael Mendoza, 
Alvaro pequeno and kimberly galvan posadas. 

“I participated in the trip because I wanted to help people,” 
said Pequeno, a senior majoring in real estate fnance and develop-
ment. “I’ve seen frsthand how business can make a diference in 
a community.” 

The goal of the trip was to interview the agribusiness partners 
and share their stories in a comprehensive video. More than 20 
partners were interviewed over the course of the eight-day trip. 

“The farmers are hardworking, extremely talented and proud of 
what they’ve accomplished,” said Sweet. “The only issue they have 
is lack of capital.” 

Residents grow various crops including bananas, cofee, sugar 
cane and ayote. Some have also started small businesses such as 
general stores, taxi services and craf shops. 

“It feels good to give back to others,” said Mendez, a sophomore 
studying international business. “The people were open and excited 
to share their stories with us. You realize that we all have the same 
struggles and goals, no matter where you are in the world.” 

The students also visited local schools and presented lessons 
on budgeting and fnance and assisted the partners in developing 
business plans. 

“It was a good experience for the students,” Sweet said. “They 
learned to think on their feet, and they realized they learned more 
from their classes than they knew. The students had a big impact on 
the community.” 

“It was inspiring to teach the partners something that will impact 
their entire lives,” said Mendez, who was born in Mexico City. “And, it 
was educational to see the diferences between Mexico and Costa Rica. 
UTSA has so many opportunities available to students, and I plan on 
taking advantage of them all.” 

Since the program’s inception more than 40 loans have been made 
totaling almost $70,000. To date, all loans are being repaid on sched-
ule. All interest earned from the loans is reinvested to provide new 
loan capital. 

“Being a part of this experience was life changing,” said Pequeno. 
“It makes you appreciate what you have. And I’m proud to know that 
business students can make an impact both fnancially and socially 
for the greater good.” 

vieW Their video 
ABoUT The 
experience 

http://youtu.be/fUhG9gMrPyo 



12 UTSA College of Business Annual Review 2013

 

 

 
 

 
 

 

 

 

 
 

 
 

 

 

 

 

 

 

 

 
 

 
 

 

 
 

  

 

 

 
 

  

 
 
 

 

 
 
 
 
 

faculty forum 

Recognizing 
outstanding 

leadership and 
service to the 
UTSA College 

of Business, 
eight faculty 

members were 
named Dean’s 
Distinguished 

Fellows. 

Dean’s Distinguished fellows Named 
The inaugural awards were established to support 
prominent faculty members who are actively contrib-
uting to the mission of the college and UTSA. 

“The goal of the Dean’s Distinguished Fellow 
award is to recognize faculty who conduct research 
and teach at the highest levels, but also are aca-
demic leaders who have made signifcant service 
contributions to the college,” said daniel hollas, 
senior associate dean of the college. 

“The dedicated and sustained academic lead-
ership of these eight faculty members has been 
essential to the success of the College of Business,” 
he continued. 

The fellows are karan Bhanot, fnance; Jef 
Boone, accounting; cynthia lengnick-hall, 
management; Mark lengnick-hall, management; 
pamela Smith, accounting; lila Truett, economics; 
John Wald, fnance; and keying Ye, statistics. 

Selection criteria included appointment as a full 
professor, distinguished research record and teach-
ing performance and a strong record of leadership 
and service to UTSA students and faculty. 

The two-year Dean’s Distinguished Fellowship 
appointment carries a $10,000 annual stipend to 
support the fellow’s research, scholarly activities 
and travel. 

Dean’s Distinguished fellows 
Karan Bhanot has taught at all 
levels in the Department of Finance 
and serves as the faculty advisor for 
the department’s Ph.D. program. On 
faculty since 1997, he is a member 
of Faculty Senate and chairs the De-
partmental Faculty Review Advisory 
Committee. 

Jef Boone has been a member 
of the faculty since 2005. He has 
chaired Ph.D. dissertation commit-
tees as well as the college’s Ph.D. 
Committee. Boone is a faculty 
advisor for the Ph.D. program in 
accounting and chairs the college’s 
Graduate Faculty Forum. 

Cynthia Lengnick-Hall serves as the 
Ph.D. faculty advisor in management 
and helped build their doctoral pro-
gram. Teaching undergraduate hon-
ors as well as graduate students, she 
joined UTSA in 2001. She publishes 
with students and chairs numerous 
Ph.D. dissertation committees. 

Mark Lengnick-Hall is an active 
student mentor, and he teaches at 
all levels since coming to UTSA in 
2001. He regularly publishes with 
students, chairs Ph.D. dissertation 
committees and serves on university 
and department committees. 

Pamela Smith joined the Department 
of Accounting in 2001. She teaches at 
the undergraduate and master’s levels 
and has also co-authored numerous 
journal articles with doctoral students. 
She chairs the department executive 
committee. 

Lila Truett has been a leader in the 
college and Department of Econom-
ics since her arrival in 1975. She 
served as director and department 
chair in economics for more than 
20 years. Truett chairs the graduate 
study committee for the master’s in 
economics program. 

John Wald has taught at UTSA 
since 2006. During his tenure in 
the Department of Finance, he 
has been a mentor to numerous 
students, has chaired fve disserta-
tions and co-authored numerous 
articles with doctoral students. 

Keying Ye has chaired more than 
fve Ph.D. dissertations, publishes 
with students and serves as the 
faculty advisor for the Applied 
Statistics Ph.D. program. Having 
taught at UTSA since 2005, he ac-
tively pursues grant opportunities. 
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faculty forum 

Leung Named Regents’ 
Award Winner 

Mark leung, associate profes-
sor of management science, was 
named the recipient of the 2013 
Regents’ Outstanding Teaching 
Award. The Regents’ Award is 
presented annually in recognition 
of faculty members who demon-
strate extraordinary classroom 
performance and innovation in 
undergraduate instruction. 

Known for his zeal and enthu-
siasm in the classroom, Leung 
teaches a variety of classes in the 
areas of management science, 

business statistics and operations/supply chain management. 
“I strive to create intellectual challenges for my students that stimu-

late learning and that bring business practices from the real world into 
the classroom,” said Leung, who has taught at UTSA since 1999. 

Making abstract concepts comprehensible, Leung engages his 
students throughout the curriculum and leaves the students wanting to 
learn more. It is typical for his past students to build their class sched-
ule around taking another of his courses. 

“Throughout my career, I realized that teaching is also a learning 
process for me,” he said. “I continue to be innovative in my curriculum 
and pedagogy and incorporate hands-on activities to make the educa-
tional experience more practical and relevant.” 

Leung has developed numerous exercises involving the UTSA Road-
runner Café, UTSA library and Starbucks, which allow students to collect 
data on customer experiences while also learning valuable theories. 

Award recipients undergo a series of rigorous evaluations by 
students, peer faculty and external reviewers in the areas of classroom 
expertise, curricula quality, innovative course development and student 
learning outcomes. 

Recognized consistently for his teaching, Leung has previously re-
ceived the University of Texas System Chancellor’s Council Outstanding 
Teaching Award in 2002 and in 2005 and other awards from the College 
of Business. 

Tenure appoinTmenTs 

Natasha Burns Long Liu 
Associate Professor Associate Professor 
of Finance of Economics 

Pepe Chang Dennis Lopez 
Associate Professor Associate Professor 
of Management of Accounting 

 Edgar Ghossoub Michael McDonald 
Associate Professor Associate Professor 
of Economics of Management 

New faculty 

Darrell Carpenter 
Assistant Professor 
of Information Systems 
and Cyber Security 

Ph.D. the university 
of texas at San Antonio 

Cory Hallam 
Assistant Professor 
of Entrepreneurship 

Ph.D. Massachusetts 
Institute of technology 

Harrison Liu 
Assistant Professor 
of Accounting 

Ph.D. texas A&M 
university 

Matthew McCarter 
Assistant Professor 
of Management 

Ph.D. university 
of Illinois at urbana 

Dengfeng Yan 
Assistant Professor 
of Marketing 

Ph.D. hong Kong 
university of Science 
and technology 
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faculty forum 

Three faculty Receive university Excellence Awards 

toM CANNoN 

ANItA LEFFEL 

RoN SwEEt 

Three College of Business faculty members were recog-
nized at the UTSA University Excellence Awards Ceremony 
this spring. 

Tom cannon, senior lecturer in marketing, was named 
the recipient of the President’s Distinguished Achievement 
Award for Excellence in University Service. He contributes 
both his time and expertise to a wide range of service 
activities at UTSA. 

Cannon has consulted across campus to assist with 
marketing eforts. This has included advising Business 
Afairs with their branding, designing the UTSA campaign 
for the Bauerle Parking Garage and consulting with the 
UTSA Police Department. 

Using his professional expertise to beneft UTSA, he 
has served on more than 40 committees during his 15 
years at UTSA. 

Faculty members Anita lefel, senior lecturer in 
entrepreneurship and assistant director of the Center 
for Innovation and Technology Entrepreneurship (CITE), 
and ron Sweet, lecturer in fnance, were named recipients 
of the Richard S. Howe Outstanding Undergraduate 
Teaching Award. 

Lefel is a dedicated and enthusiastic teacher and 
mentor who has taught at UTSA for 12 years. She was 

instrumental in designing the college’s entrepreneurship 
programs and launching CITE. 

“I am humbled to receive the Howe award for under-
graduate teaching,” said Lefel. “Dr. Howe is a role model 
for achieving the highest standard of excellence in teach-
ing, and the award in his name recognizes and acknowl-
edges not just my efort, but my constant drive to achieve 
the highest results.” 

Sweet’s commitment to undergraduate students is 
exemplifed by his endeavors to make a diference in the 
lives of his students through teaching, tutoring and men-
torship. He has a passion for fnance and a drive to have a 
positive impact on students. 

Most recently he has employed YouTube as a forum to 
engage his students. Technical topics are taught by video 
so that class time can be focused on discussion, debate 
and the development of critical thinking. In addition to his 
teaching, Sweet also serves as the faculty advisor to the 
college’s Investment Society. 

Recipients of the Howe Award were chosen based 
on sustained excellence in working with undergraduate 
students in signature experiences outside the traditional 
classroom environment. 

Ten faculty 
members 

were honored 
for excellence 

in the areas 
of teaching, 

research and 
service at 

the annual 
College of 
Business 

Awards 
Ceremony. 

College faculty Award Recipients 
Rick utecht, associate professor of marketing 
E. Lou Curry teaching Excellence Award 

Dennis Lopez, associate professor 
of accounting 
Dean’s teaching Excellence Award 
for tenure-track Faculty 

Ron Sweet, lecturer in fnance 
Dean’s teaching Excellence Award 
for Non-tenure-track Faculty 

Stephanie Cano, senior lecturer in 
management science and statistics 
Dean’s teaching Excellence Award 
for Non-tenure-track Faculty 

John Wald, professor of fnance 
Col. Jean Piccione and Lt. Col. Philip 
Piccione Endowed Research Award 

Edgar Ghossoub, associate professor of economics 
Dean’s Research Excellence Award 
for tenure-track Faculty 

Mark Leung, associate professor of 
management science and statistics 
Patrick J. Clynes Endowed College of 
Business Excellence in Service Award 

Tom Cannon, senior lecturer in marketing 
Dean’s Excellence Award for university 
Service for Non-tenure-track Faculty 

Don Lien, the Richard S. Liu Distinguished 
Chair in Business 
Dean’s Excellence Award for 
Advancing globalization 

Palani-Rajan Kadapakkam, professor of fnance 
Endowed 1969 Commemorative Faculty 
Award for overall Faculty Excellence 
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faculty forum 

College Announces New 
Administrative Appointments 

Management 
Stewart Miller, associate professor of management, has 
been named the new chair of the Department of Manage-
ment. Miller will serve a three-year term. 

Miller joined the UTSA faculty in 2007 and has previ-
ously held faculty appointments at The University of Texas 
at Austin and Michigan State University. His teaching and 
research interests are in international strategy, internation-
alization and emerging markets. 

“As chair, I would like to provide an environment where 
people can thrive and do their best research,” he said. 
“Our department has the faculty capable of conducting 
high-quality and impactful research.” 

Information Systems and Cyber Security 
The new chair of the Department of Information Systems 
& Cyber Security is Yoris Au. 

Au, associate professor, received his Ph.D. from the 
University of Minnesota. Joining UTSA’s faculty in 2003, 
his areas of research include economics of information 
systems, technology adoption and electronic/mobile 
payments. 

Prior to joining academia, Au worked 11 years in 
industry. He will serve a three-year appointment. 

Marketing 
Yinlong "Allen" Zhang has been named interim chair of 
the Department of Marketing. Zhang, associate professor 
of marketing, has been on faculty at UTSA since 2004. He 
will serve in this role for 2013-14 while a national search is 
conducted. 

Zhang’s research focuses on consumer psychological 
issues and their marketing implications for globalization 
and cross-cultural diferences. He received his Ph.D. from 
the Katz Graduate School of Business at the University 
of Pittsburgh. 

International Programs 
dennis lopez has been named academic director of the 
Ofce of International Business Programs in the College 
of Business. Lopez, associate professor of accounting, 
will manage international programs in the college and 
represent the college’s interests both internally and 
externally in international issues. 

At UTSA since 2006, Lopez received his Ph.D. from 
the University of Arkansas and has actively led student 
immersions to Brazil, Greece and Spain. He has also 
taught in the college’s Bilingual Business Certifcate 
Program, which ofers business courses in Spanish. 

The college’s Ofce of International Business Programs 
supports international business degree programs, study 
abroad and exchange opportunities as well as specialized 
international programs, activities and research. 

faculTy 

216 
FAcUlTY 
MeMBerS 

32% 
MinoriTY 

32% 
FeMAleS 

48% 
TenUred And 

TenUre-TrAck FAcUlTY 

35% 
pArT-TiMe FAcUlTY 

17% 
oTher FUll-TiMe FAcUlTY 
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feature 

Creating an 
ENTREPRENEURIAL 

Ecosystem 
According to a recent study, 53 
percent of working Americans 
have considered starting their own 
businesses. But how do individuals 
make the transition from an aspiring 
to a full-time entrepreneur? 

Entrepreneurship faculty members in the UTSA College of Busi-
ness have devised an innovative curriculum that combines both 
academic and experiential components to provide students with 
the education, experience and exposure that they need to be suc-
cessful entrepreneurs. 

“Entrepreneurs need to be passionate about learning how 
an idea can transform into a company,” said Anita lefel, senior 
lecturer in entrepreneurship. “We want to bring out the entrepre-
neurial intent in students.” 

Blending academic content with the real-world realities of 
starting a business, entrepreneurship faculty not only educate 
students about the essentials of becoming an entrepreneur, 
but also require that students participate in a start-up venture 
before graduating. 

As seniors, entrepreneurship majors enroll in a practicum 
course taught by Lefel. The class culminates in the creation of 
a business plan for the $100,000 Student Technology Venture 
Competition sponsored by the UTSA Center for Innovation and 
Technology Entrepreneurship (CITE). 

UTSA established the semi-annual competition in 2007 when 
it observed that its engineering students were developing new 
technologies, and its business students were writing business 
plans, but neither group continued their eforts beyond turning 
in their projects for a grade. 

Financed by the Texas Research & Technology Foundation, 
the competition also receives support from Cox | Smith, the San 

Antonio Technology Center, Rackspace, the UTSA colleges of Busi-
ness and Engineering and the UTSA Vice President for Research.

 “Being an entrepreneur is more about action than analysis,” 
said cory hallam, director of CITE and assistant professor of 
entrepreneurship. “CITE’s programs are focused on using analysis 
to drive action, and that is the key to launching new business ven-
tures. We are helping to unlock the inner entrepreneur in 
our students.” 

In the classroom students follow the Stanford roadmap for 
taking an innovative product to market. They divide into teams of 
three, select the prototype they’ll be working with and meet with 
a professional mentor. 

“My last semester was my toughest at UTSA,” said lauren 
Anzaldua, ’13, vice president of operations for Cyclosa, a second 
place fnisher in the 2013 competition. Her team invented a gear 
shifer that works on both chain and belt-driven bicycles and is 
lighter, quieter, stronger and more efcient than traditional shifers. 

“I was trying to launch a business and compete in the competi-
tion. We learned by doing. How do you get a sales tax permit? How 
do you legally structure your company? It was all hands-on.” 

In addition to the academic lessons, the teams must blog 
about their progress, provide weekly updates to the class and 
spend countless hours outside of the classroom talking with poten-
tial customers, manufacturers and lawyers. Their fnal assignment 
is a six-minute pitch and a fully-developed business plan. 

“The heart of the class simulates the dynamics of a real 



17 UTSA College of Business Annual Review 2013

    

 

 

  

 
 

  

 

 

 
  

  
 

 
  

  

 

  

 

 
   

 
  

   

 

 

 

 

 

 

 

 

feature 
startup: chaos, uncertainty, impossible deadlines and conflict-
ing input,” said Lefel. “The concept is to make this so hands-on 
that they are ready for the real world. We’re providing them with 
the platform to experiment with a built-in safety jacket.” 

With the competition in place, UTSA’s students are now 
developing marketable technologies, forming viable new 
companies based on those technologies and launching them in 
UTSA’s incubator program. 

Recent competition participant Justin Stultz, ’13 has turned 
this class project into a full-time job. Stultz and his Leto Solu-
tions teammates completed the business plan for Aquilonix, a 
thermoelectric cooling system that adds comfort and improves 
hygiene for prostheses users. 

“The UTSA entrepreneurship program gives students real-
world experience, the ability to network with like-minded stu-
dents and the opportunity to have access to mentors who have 
decades of experience in the industry,” said Stultz, regional 
sales manager for Leto Solutions. 

The teams are judged by local academic, business and 
entrepreneurial experts on their technology, business plan and 
presentation. At the close of the daylong competition, the win-
ning teams have the opportunity to pitch their companies 
to potential investors. 

In addition to a cash prize, the winning teams receive 
consulting services, marketing services, ofce space and 
other benefts to support them in getting their projects of the 
ground. The competition now ofers the largest award of all 
undergraduate business planning competitions in the nation. 

daniel Mendez, a 2010 mechanical engineering graduate 
and current MBA student, won the competition his senior year. 

“The competition taught me to fully understand the market 
that you’re trying to serve,” said Mendez, founder and chief 
technology ofcer of Invictus Medical. “It is also important to 
realize that you don’t know what you don’t know. I had the pas-
sion, the statistics, the data, but not the experience. The most 
important thing that I did was hire a senior leadership team.” 

“This is one of the best programs in the U.S., and over the 
years I have seen the quality and caliber of the companies and 
presentations grow tremendously,” said randy goldsmith, 
investor-in-residence at The Texas Technology Development 
Center and CITE competition judge. “We have had the opportu-
nity to fund the frst-place winner from four competitions ago, 
and we are seriously considering funding the other winners as 
well.” 

Since the competition’s inception, 650 students have par-
ticipated, more than 85 company ideas have been pitched and 
a dozen patent applications have been fled.

 “While nothing can fully prepare someone for how much 
work is involved in starting a business, the skills that we have 
learned as part of our entrepreneurship program help make the 
transition to the real world a lot less scary,” Stultz concluded. 

“I’ve learned to ask the right questions,” said Anzaldua, 
who is also launching Indigenous, an online high-end clothing 
boutique with a social conscience. “This program gives entre-
preneurship students an advantage.” 

While the results are apparent, what means the most to 
Lefel is that the students and alumni are developing their own 
entrepreneurial ecosystem. “They are networking with each 
other to further their business development. That is the most 
valuable outcome of this program.” 

TECHNoLoGY vENTuRE CoMPETITIoN ALuMNI 

LETo SoLuTIoNS 

leto Solutions fnished frst in the 
Spring 2013 competition. 
Leto Solutions produced the Aquilonix Prosthetic Cooling System, which 
uses thermoelectric technology integrated into a prosthetic socket worn 
by the patient to regulate the tempera-
ture and reduce sweating. 

Leto Solutions includes under-
graduate engineering majors Austin 
darius, Jake Montez, david Schultz 
and gary Walters, and undergradu-
ate business majors nam do, eric Mi-
chael garza, enrique Medrano and 
Justin Stultz. 

The company is fling their articles 
of incorporation, validating their prod-
uct through clinical testing and build-
ing relationships with individuals who 
can advocate for their product. 

INvICTuS MEDICAL 

invictus Medical is improving the lives 
of newborns and the providers who care 
for them. 

Invictus competed in the technology 
competition in 2010. daniel Mendez, 
a mechanical engineering graduate 
and MBA student, chose to continue 
working with the company. 

Invictus' frst product is an award-
winning infant cranial support device. 
They have established an executive 
leadership team and advisory board, 
closed an initial round of funding and 
their frst submission for FDA clear-
ance is under review. All development 
and manufacturing partnerships have 
been established, and the goal is to 
successfully commercialize their 
frst product. 
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Student Spotlight 

100 Best Business Students Recognized 
The UTSA College of Business recognized the 100 
Best Business Students during a reception last fall 
attended by university administrators, alumni and 
business and community leaders. With more than 
4,900 undergraduate students in the college, the 
100 Best Business Students epitomize the top 2 
percent of all business students. 

“Being named a 100 Best Business student 
is both an honor and an opportunity,” said lisa 
Montoya, associate dean of undergraduate stud-

ies. “The students who take part in our 100 Best 
programming have an opportunity to bring very 
well-placed businesspeople into their professional 
network. These are contacts they might not other-
wise develop for 3-5 years.” 

Honorees were junior and senior business 
majors who were nominated by faculty and staf. 
The students were chosen based on their record of 
outstanding academic achievement, leadership and 
professional development. Each student received 
a lapel pin that denoted their honor and served as 
ambassadors for the college. 

As a group, the 100 Best had an average GPA of 
3.7. One third of the students were members of the 
Honors College, and 55 percent had international 
experiences. Seven percent of the students were 
veterans or served in the Reserve Ofcer Training 
Corps, and 70 percent of the students completed 
an internship or held a professional position. The 
students worked 21 hours a week on average. 

“My story exemplifes incredible focus and 
immense sacrifce,” said honoree Michael-paul 
grondel, an accounting major. “What I look forward 
to is seeing what impact we will have as the 100 
Best Business Students in the future.” 

“Leadership is my talent, and people are my 
passion,” said honoree porcsha presley, a man-
agement major. “I’m truly honored to receive this 
recognition.” 

This is the second year that the college has 
recognized the 100 Best Business Students. 

at Nestlé USA 
My experience 

is one I will 
never forget. 

It opened my 
eyes to so many 

possibilities for 
my future.” 

–Michelle BAnkS 

Students Selected for 
National Leadership Conference 
Three business students were among only 30 stu-
dents in the country selected from a pool of more 
than 250 applicants to participate in the 5th Annual 
Nestlé USA Leadership Symposium for Diverse 
Leaders of Tomorrow. 

Participants were Michelle Banks, a senior 
majoring in human resource management; victor 
camino, a senior majoring in management and 
marketing; and Salma Mendez, a sophomore 
majoring in international business. 

“My experience at Nestlé USA is one I will never 
forget. It opened my eyes to so many possibili-
ties for my future,” said Banks, who is active with 
Golden Key International Honor Society and the 
UTSA Society for Human Resource Management. 

“Along with the connections I made with my fellow 
participants and the executive leaders, my biggest 
takeaway was the Leadership Challenge course. It 

allowed me to look at my leadership skills from 
many diferent perspectives, and that’s something 
I had never considered until now.” 

“The symposium taught me to have more con-
fdence in my abilities and that I can do whatever I 
put my mind to,” said Camino, who is a UTSA Am-
bassador and member of the Global Business Club. 

“I also learned the importance of being thankful for 
the people who help us get to where we are.” 

Held in California at the Nestlé USA Headquar-
ters, the symposium was a four-day intensive busi-
ness program where select minority undergraduate 
students had the opportunity to network with 
the Nestlé USA executive leadership team, take a 
customized course in leadership development and 
showcase their leadership skills by volunteering in 
the community. 
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Student Spotlight 

Business Students Place first in 
International Business Plan Competition 
Graduate and undergraduate students from the 
UTSA College of Business placed frst in their 
respective categories in the annual Free Trade 
Alliance International Business Plan competition. 

The UTSA students competed against 140 
students from 23 countries and 30 universities. 
Students worked on cross-cultural teams with an 
executive mentor to write a 10-12 page business 
plan. Participants then presented their plan to a 
panel of judges who selected the winners. 

The event was created to help students develop 
their international business skills and compete and 
collaborate globally. Winners received their share 
of more than $20,000 in prize money. 

At the undergraduate level UTSA team mem-
bers were accounting majors linda campos and 
Monica Fiol. They were joined by Yishu Zhuo, a 

UTSA exchange student from Hong Kong, and two 
students from St. Mary’s University. 

Working with their mentors at Rackspace, the 
team developed a business strategy for expanding 
Rackspace’s cloud computing products into Brazil. 

At the graduate level the UTSA team was com-
prised of international MBA students lucia gonza-
lez, vanessa rogers and robin rosales and MIT 
student Aleem Ahmed. The students developed a 
plan to export and package Ethiopian millet in the 
United States. They were mentored by H-E-B execu-
tive Armando Flores, MBA ’08. 

“Our mentor met with us and helped us flesh out 
details on our project such as packaging, fnancials 
and tarifs,” said Rosales. “It was a big confdence 
boost for us. We know we can be competitive in the 
marketplace.” 

Our mentor met with 
us and helped us 
flesh out details on 
our project such as 
packaging, fnancials 
and tarifs. It was a 
big confdence boost 
for us. We know we 
can be competitive 
in the marketplace.” 
–roBin roSAleS 

Summer Immersions 
Expose Students to 
International Cultures 
Business students visited Asia, Europe and South 
America as part of the international immersion 
programs. Seventy business students participated in 
six international immersion programs funded by the 
UTSA College of Business this summer. 

These 10-day intensive immersion programs, led 
by faculty members, include academic presentations 
hosted by local universities, visits to business corpo-
rations and cultural experiences. Prior to the immer-
sion experience, students study the history, culture 
and socioeconomic conditions of each country. Afer 
the experience the students complete a fnal project. 

“The trip to Taiwan and South Korea was an 
amazing experience,” said Bernd Wurth, a graduate 
student in the management of technology program 
and Fulbright scholar from Germany. “The lectures and 
company visits gave us unique insights into the culture 
of both countries and frst-hand impressions of how 
business works over there.” 

This year’s trips featured excursions to Austria/ 
Germany, Finland/Russia, Greece, Peru, South Korea/ 
Taiwan and Uruguay. 

“The immersion program teaches students the 
importance of thinking globally as business profes-
sionals,” said daniel Tablada, lecturer in marketing 
and instructor for the Peru immersion. “They realize 
the opportunities that exist internationally, especially 
in the emerging markets.” 

BuSINESS StuDENtS 
tRAvELED to (toP to 

BottoM) PERu, South 
KoREA/tAIwAN AND 

gREECE AS PARt oF thE 
CoLLEgE'S SuMMER 

IMMERSIoN PRogRAMS. 
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Student Spotlight 

Doctoral Student Named Beldon Scholar 
Mauro gonzaga de oliveira, MS ’13 has been 
named the 2013-14 recipient of the Louise and 
Michael Beldon Doctoral Scholarship at UTSA. 

Oliveira will start his Ph.D. in business admin-
istration with a concentration in fnance this fall. 
His research interest is corporate fnance, and he 
wants to focus on the areas of mergers and acqui-
sitions, valuations, IPOs, fnancial restructuring, 
bankruptcy, and extend some of these analyses 
into the international arena. 

Originally from Rio de Janeiro, Brazil, he moved 
to the United States in 1996. Afer working for a 
few years as an engineer and project manager, 
he earned an MBA from The University of Texas 
at Austin. 

Upon completion of his MBA, Oliveira worked 
in the private sector developing and managing 

a business unit and supporting executives with 
strategic planning. It was professionally rewarding 
work, but he desired a more sophisticated intellec-
tual challenge–an academic career in fnance. 

In preparation for pursuing his Ph.D., Oliveira 
enrolled in the master’s of fnance program at 
UTSA. He chose to remain at UTSA because of the 
dedication and quality of the faculty in the college. 
In particular, he was inspired by Fathali Firoozi, 
professor of economics, and karan Bhanot, pro-
fessor of fnance. 

“They were invested in their students’ success 
both in the program and in preparation for post-
graduate careers. They are the reason I continued 
at UTSA,” he said. 

sTudenTs 

undergraduaTe majors 

57% 
MinoriTY 

4% entrePreneurshiP aCCounting 
2% ManageMent 

sCienCe 4,975 
unDergraDuates 29% 

ManageMent 

finanCe 
15% 16% 

Marketing 

9%  is & 
CyBer seCurity 

4% eConoMiCs 21% 

graduaTe majors 12% 

30% 
MinoriTY 

642 44% 
graDuate stuDents  MBa 

Ph.D. 
9% other 

15% 
6% Ms fin MaCy 

5% Msit 

5% Ms aPP. stats 

4% MsMot 
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Alumni Profle 

SERVANT 

Mark carmona, EMBA ’07 has 
dedicated his professional career 
to helping others. 
Taking on his biggest challenge yet, Carmona was named presi-
dent and chief executive ofcer of Haven for Hope in January. 

“This work is a calling for me,” said Carmona, who attended 
the seminary. “I like to work at a grassroots level with people 
and see how they can transform with assistance. I get to go into 
work every day and help someone.” 

His 25-year career in the nonproft social services feld has 
included positions at San Antonio Fighting Back, the Kronkosky 
Charitable Foundation and most recently the Center for Health 
Care Services. As deputy chief executive ofcer for the Center 
for Health Care Services, Carmona worked with Haven for Hope 
overseeing mental health and drug and alcohol intervention 
programs for Haven residents. 

Recognizing that running a nonproft is just like running a 
business, Carmona began exploring graduate programs to assist 
in his calling. Afer much research, he selected the college’s 
Executive MBA (EMBA) program. 

“The program spoke to me,” said Carmona, who will turn 
50 this year. “The EMBA provided me with a toolkit in fnance, 
accounting and economics, but the ideological focus was on 
leadership. I could take back what I was learning and immedi-
ately use it in the workplace.” 

Leadership 
And, the skills he learned in the EMBA are serving him well 

at Haven for Hope. Carmona’s bookshelf is still lined with bind-
ers and textbooks from the EMBA program, and he notes that 
he refers to them almost daily. 

He draws upon principles taught by faculty member Bill 
Mitchell to meet these challenges. “We learned about align-
ment, adaptability and agility,” said Carmona. “We also studied 
shared decision making and reasoning. Aligning focus is critical 
to building strategic relationships with 38 diferent on-site 
agencies.” 

Haven for Hope provides residential housing, case man-
agement services and educational and vocational training for 
the homeless in Bexar County. Partnering with more than 80 
organizations, Haven provides a comprehensive system of social 
services for the homeless. 

“Who do you picture when you think of the homeless?” said 
Carmona. “At Haven, our average age on campus is 9, and we 
serve more than 160 children at any given time. The campus is 
home to 900 men, women and families and an additional 600-
700 people in Prospects Courtyard.” 

While Carmona admits this type of work is not for everyone, 
he relishes going to work every day and ofering residents a 
hand up, not a hand out. 

“At Haven, people can transform, regain their lives and 
become contributing members of society,” he said. 

In March Haven celebrated its 1,000th graduate. Carmona 
measures success by housing and education. “One year later 
93 percent of our graduates retain housing, and 74 percent 
are employed.” 

Looking to the future, Carmona hopes to employ his busi-
ness acumen to expand services for graduates of site and to 
evaluate the efectiveness of this model. “Founder Bill greehey 
built the business model that serves as the engine for Haven. 
My goal is to continue building on that model and to expand 
services for our residents.” 

His servant leadership applies to his own family as well. 
Driving home afer a day of volunteering on campus, he asked 
his oldest son, Marcos, about the experience. Marcos said, “Dad, 
they look like me.” 

Recognizing that homelessness can happen to anyone, 
Carmona knows that he and his family have been blessed. Fol-
lowing his chosen path, his goal is to help others along the way. 
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Alumni Notes 

ALBERt EStRADA  JIM BoDENStEDt 

Two Business Alumni Recognized 
by uTSA Alumni Association 

Business alumni Jim Bodenstedt, ’96 and Albert estrada, ’83 were honored at the 
annual UTSA Alumni Association Gala this summer. 

Estrada was the frst recipient of the Lifetime Achievement Award. A fnance alum-
nus, he is senior vice president in commercial lending with PlainsCapital Bank, where 
much of his focus has been on providing banking services to health care professionals. 

A friend to UTSA, Estrada served on the UTSA Alumni Association board for more 
than 12 years, including a stint as president from 2002 to 2004. The Lifetime Achieve-
ment Award is bestowed on individuals recognizing their service and support of UTSA 
and the Alumni Association. 

Bodenstedt, president and CEO of MUY!, was named the UTSA Alumnus of the Year. 
MUY! is one of the largest private restaurant employers in the nation and includes Taco 
Bell, Pizza Hut and Wendy’s. He is chair of the Campaign Leadership Committee for We
Are UTSA—A Top Tier Campaign. An accounting graduate, he recently established the 

Bodenstedt Chair for the Dean of the UTSA College of Business. 
A member of the Development Board, he has also been a strong supporter of the UTSA Alumni As-

sociation and UTSA Athletics. The Alumnus of the Year Award was established in 1980 to recognize UTSA 
alumni who have gained unique distinction through their achievements. 

vogel Named Accounting Alumnus of the Year 
randy vogel, ’79, partner at BKD, was named 
the Outstanding Accounting Alumnus of the Year. 
With more than 30 years of experience providing 
accounting, consulting and tax services, Vogel is 
a member of BKD’s National Construction and Real 
Estate Group, a member of the frmwide Accounting 
& Auditing Committee, and he leads the San 
Antonio ofce’s Construction and Real Estate 
Practice Group. 

He is a member of the American Institute of 
Certifed Public Accountants and the Texas Society 
of Certifed Public Accountants where he serves 
as a board member. Vogel is a member of the 
San Antonio Chapter of Certifed Public Accoun-
tants, the Real Estate Council of San Antonio, the 

Construction and Financial Management Associa-
tion and the Associated General Contractors. 

Vogel serves as the president of the UTSA 
Alumni Association and a member of the college's 
Accounting Advisory Board. He volunteers with the 
Alumni Association Diploma Dash, Alumni Gala and 
the annual accounting golf tournament. He also 
serves as a mentor to accounting students, helping 
them defne their career objectives and fnd intern-
ship and job placements. 

The award recognizes the accomplishments of 
accounting alumni. Recipients are chosen based on 
their career accomplishments and their active par-
ticipation and support of the department, college 
and UTSA. 

86% 
reSide in TexAS 

16,822
live in SAn AnTonio 

27,618
BUSineSS 

AlUMni
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IS faculty Member Receives 
$1 Million in Grant funding 
Is someone from your organization stealing trade secrets and 
selling them to your competitors? Does your organization struggle 
with detecting and stopping Internet attacks? Researchers at the 
UTSA College of Business have received two grants totaling $1 
million to help companies better detect insider threats and 
enhance computer security. 

UTSA researchers were awarded $797,000 in funding from the 
Naval Postgraduate School, the U.S. Navy’s national security research 
university, as part of a three-year $1.4 million contract with the U.S. 
Department of Homeland Security Science and Technology Director-
ate Cyber Security Division. 

“We are pioneering a new approach in insider threat detection 
using digital forensics and data mining,” said nicole Beebe, Ph.D. 
’07, assistant professor of digital forensics and principal investigator 
of the project. “Previous approaches relied primarily on behavioral 
analysis from past breaches.” 

UTSA researchers will be responsible for developing an algorithm 
that detects hostile insiders using digital forensics—the science of 
discovering, recovering and investigating digital information. The 
algorithm will help companies detect data exfltration, employee 
misconduct and other unauthorized activity that jeopardizes the 
organization. daijin ko, professor of statistics in the college, is a 
co-researcher in this project. 

The result will be a computer program that will scan an organi-
zation’s computer systems, analyze the data and present a report 
on system usage anomalies. “The beneft of our system is that it is 
economical to employ and uses only a small amount of memory, 
processing power and disk space,” said Beebe. 

Research Report 

NICoLE BEEBE (RIght) woRKS wIth StuDENt CAItLYN ChAPMAN. 

A second grant of $205,000 from the Naval Postgraduate School 
will help identify the best means to classify fle and data types. 
Beebe and Minghe Sun, professor of management science, will 
evaluate three methods of data type classifcation and determine 
the most efective, which will ultimately be shared with the public 
through open source sofware. 

“Our data type classifcation research will improve computer 
security while also developing new and enhanced technologies 
for detecting, preventing and responding to cyber attacks,” said 
Beebe, who previously worked in federal law enforcement as a 
digital forensics investigator. 

This work will aid forensic triage—the frst steps taken by an 
investigator to assess the situation and focus the investigation— 
by helping investigators target or prioritize search, extraction and 
analysis of fle and data types of greatest interest to their case. 
This improved efciency will allow companies to save time spent 
on analyzing data and eliminate irrelevant cases earlier on in the 
investigation process. 

College Symposium 
Highlights Real World 
Applications of Research 
The UTSA College of Business bridged the gap between research and 
practice during an inaugural research symposium hosted last fall for 
the business community. 

Showcasing the scholarly work of business faculty, presentations 
covered topics spanning the areas of branding, CEO compensation, 
computer security, green real estate and managing employees. 

Faculty participants were nicole Beebe, cyber security; karan 
Bhanot, fnance; Jef Boone, accounting; Tony ciochetti, real estate 
fnance and development; cheryl linthicum, accounting; Michael 
Mcdonald, management; Tom Thomson, real estate fnance and 
development; and John Wald, fnance. 
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Research Report 

Do Stock Markets Catch the flu? 
Chances are you or someone you know will sufer from the flu this winter. 
But your health may not be the only thing that sufers during a flu epidemic. 
In fact, stock market trading activity decreases when flu incidence is high, 
according to a study by John Wald, professor of fnance. 

The study, “Do Stock Markets Catch the Flu?” is forthcoming in the Journal of Financial and Quanti-
tative Analysis. Wald and his co-authors examined the impact of influenza on stock markets, studying 
the New York Stock Exchange for trading activity and the Centers for Disease Control and Preven-
tion and Google Flu Trends to measure flu activity in and outside the United States over 13 years. 

The results noted that in the United States, a higher incidence of flu is associated with decreased 
trading, decreased volatility, decreased returns and higher bid-ask spreads. Consistent with the 
flu afecting institutional investors and market makers, the decrease in trading activity and volatil-
ity is primarily driven by the incidence of influenza in the New York City area. However, the efect 
of the flu on bid-ask spreads and returns is related to the incidence of flu nationally. International 
data confrm their fndings of a decrease in trading activity and returns when flu incidence is high. 

So, should investors be wary of flu season? According to Wald, “The importance of local flu efects 
on fnancial markets suggests that it may be important for companies to urge their key employees to 
get a flu shot.” 

Technological Sophistication Sways Consumers 
A technologically sophisticated 
presentation of performance 
data can have an impact on how 
positively that information is 

tant professor of marketing. 
Sundie contributed to the 

research in collaboration with 
lead author rosanna guad-
agno from the National Science 
Foundation and colleagues 
from University of Alabama and 
Arizona State University. The 
article is titled, “The Persua-
sive Power of Computer-based 
Multi Media Presentations.” 

Participants were asked to 
review a presentation of a foot-
ball scout’s favorable report on 
a potential recruit and evaluate 
the recruit’s projected suc-
cess. The subjects chosen were 
evenly divided between foot-
ball experts and novices. Each 
group was given the presenta-
tion in either a typed format, as 
printed PowerPoint charts or 
as a computer-based animated 
PowerPoint presentation. 

“Can sophisticated presenta-
tion sofware such as PowerPoint 
or Prezi make the same perfor-
mance data look signifcantly bet-

ter to an audience, compared to 
when they see it on a hard copy 
printed report?” said Sundie, who 
teaches consumer behavior. “We 
also wanted to know whether any 
technology ‘bump’ in evaluations 
would be the same for audience 
members who were experts 
versus novices in the topic.” 

Among all study participants, 
the greater the technological so-
phistication of the presentation, 
the more highly they rated the 
projected success of the football 
recruit. However, this efect was 
primarily driven by the higher rat-
ings given by the football novices. 

What implication does this 
have for businesses? “High-
tech presentations may not 
be as efective persuasively to 
experts in your peer group, but 
if you are trying to convince 
a novice in the feld to take 
up your cause, it can’t hurt 
to go high tech,” she said. 

evaluated, particularly by novices 
in the audience. This is according 
to research recently published 
in Psychology of Popular Media 
Culture by Jill Sundie, assis-



25 UTSA College of Business Annual Review 2013

 
 

  

 
  

 

 

 
 

 

 

 

 
 

 
 

 
 

 

 

 

 

 
 

 

 
 

 

 

 
 

 

 
  

 

 
 

 
 

 

 
 

 

 
 

 
 

 
 

 
 

 

 
 

 

 

 

 

 

 

faculty Publications 

Accounting 

Sharad Asthana 
Co-author. “Pension Disclosures 
and the Value Relevance of Interim 
Financial Reports: The Case of SFAS 
132R.” International Research 
Journal of Applied Finance. Vol. 3, 
Issue 10, (October 2012): 1450– 
1467. 

Jef Boone 
Co-author. “Religiosity and Tax 
Avoidance.” The Journal of the 
American Taxation Association. Vol. 
35, Issue 1, (Spring 2013): 53–84. 

Co-author. “Audit Market 
Concentration and Auditor 
Tolerance of Earnings 
Management.” Contemporary 
Accounting Research. Vol. 29, No. 4, 
(December 2012): 1171–1203. 

Cathy Cole 
“International Best Practices for 
MD&A: An Update.” The Journal of 
Corporate Accounting & Finance. 
Vol. 23, Issue 6, (Sept./Oct. 2012): 
37–47. 

Martha fasci 
Co-author. “The Impact of GAAP 
Guidance on Asset Retirement 
Obligations.” Research in 
Accounting Regulation. Vol. 25, 
Issue 1, (April 2013): 117–122. 

Dana forgione 
Co-author. “Going-concern Modifed 
Audit Opinions for Non-proft 
Organizations.” Journal of Public 
Budgeting, Accounting & Financial 
Management. Vol. 25, No. 1, (Spring 
2013): 113–134. 

Co-author. “Estimation of Health 
Care Costs and Cost Recovery: The 
Case of Rafdya Hospital in 
Palestine.” Journal of Health Care 
Finance. Vol. 39, No. 4, (2013): 
44–54. 

Co-author. “An Empirical 
Investigation of Audit Fees in the 
U.S. For-proft Health Care Sector.” 

Journal of Public Budgeting, 
Accounting & Financial 
Management. Vol. 24, No. 4, (2012): 
639–659. 

Co-author. “A Comparative Analysis 
of the CVP Structure of Nonproft 
Teaching and For-proft Non-
teaching Hospitals.” Journal of 
Health Care Finance. Vol. 39, No. 1, 
(2012): 12–38. 

Dennis Lopez 
Co-author. “Auditor Size and 
Internal Control Reporting 
Diferences in Nonproft Health Care 
Organizations.” Journal of Public 
Budgeting, Accounting & Financial 
Management. Vol. 25, No. 1, (2013): 
41–68. 

Co-author. “An Empirical 
Investigation of Audit Fees in the 
U.S. For-proft Health Care Sector.” 
Journal of Public Budgeting, 
Accounting & Financial 
Management. Vol. 24, No. 4, (2012): 
639–659. 

Marshall Pitman 
Co-author. “Dysfunctional Auditor 
Behavior: The Efects of Tone at the 
Top and Supervisor’s Relationships.” 
Research on Professional 
Responsibility and Ethics in 
Accounting. Vol. 17, (August 2013): 
47–78. 

K. K. Raman 
Co-author. “Religiosity and Tax 
Avoidance.” The Journal of the 
American Taxation Association. Vol. 
35, Issue 1, (Spring 2013): 53–84. 

Co-author. “Audit Market 
Concentration and Auditor 
Tolerance of Earnings 
Management.” Contemporary 
Accounting Research. Vol. 29, No. 4, 
(December 2012): 1171–1203. 

Pamela Smith 
Co-author. “Auditor Size and 
Internal Control Reporting 
Diferences in Nonproft Health Care 
Organizations.” Journal of Public 

Budgeting, Accounting & Financial 
Management. Vol. 25, No. 1, (2013): 
41–68. 

Co-author. “The Spend–save 
Decision: An Analysis of How 
Charities Respond to Revenue 
Changes.” Accounting Horizons. Vol. 
27, No. 1, (March 2013): 75–89. 

Co-author. “An Experimental 
Examination of U.S. Individual 
Donors’ Information Needs and 
Use.” Financial Accountability & 
Management. Vol. 29, No. 3, (2013): 
327–347. 

Co-author. “Nonproft Resource 
Allocation Decisions: A Study of 
Marginal Versus Average Spending.” 
Journal of Government and 
Nonproft Accounting. Vol. 1, No. 1, 
(2012): A1–A19. 

Sandra Welch 
Co-author. “An Empirical 
Investigation of the Link Between 
Performance and Corporate Social 
Responsibility in the Oil and Gas 
Industry.” Oil, Gas and Energy 
Quarterly. Vol. 61, No. 1, (2012): 
35–45. 

Jennifer Yin 
Co-author. “Impact of Job 
Complexity and Performance on 
CFO Compensation.” Accounting 
Horizons. Vol. 26, No. 3, (2012): 
395–416. 

Economics 

Hamid Beladi 
Co-author. “Cross-border Mergers in 
Vertically Related Industries.” 
European Economic Review. Vol. 59, 
(2013): 97–108. 

Co-author. “On Pollution Permits 
and Abatement.” Economics Letters. 
Vol. 119, (2013): 302–305. 

Co-author. “How Growing Asset 
Inequality Afects Developing 
Economies.” Journal of Economics 
and Business. Vol. 68, (2013): 
43–51. 

Co-author. “Emigration, Finite 
Changes and Wage Inequality.” 
Economics & Politics. Vol. 25, No. 1, 
(2013): 61–71. 
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faculty Publications 
Co-author. “Transport Provision to 
Tourists by a Cost Minimizing Firm: 
A Stochastic Characterization.” 
Letters in Spatial and Resource 
Sciences. Vol. 4, (2013): 103–108. 

Co-author. “Does Globalization 
Weaken Labor Unions in Developing 
Countries?” Journal of International 
Trade and Economic Development. 
Vol. 22, Issue 4, (2013): 562–571. 

Co-author. “Footloose Foreign Firm 
and Proftable Domestic Merger.” 
Journal of Economic Behavior and 
Organization. Vol. 83, (2012): 
186–194. 

Co-author. “Information Provision to 
Tourists: A Stochastic Analysis.” 
Annals of Tourism Research. Vol. 39, 
Issue 3, (2012): 1698–1701. 

Co-author. “Outsourcing: Volume 
and Composition of R&D.” Review of 
International Economics. Vol. 20, 
No. 4, (2012): 828–840. 

Co-author. “A Simple Auction 
Mechanism for Locating Noxious 
Facilities.” Letters in Spatial and 
Resource Sciences. Vol. 5, (2012): 
1–6. 

Edgar Ghossoub 
Co-author. “The Stock Market, 
Monetary Policy, and Economic 
Development.” Southern Economic 
Journal. Vol. 79, Issue 3, (January 
2013): 639–658. 

“Financial Market Participation, 
Financial Intermediation, and 
Monetary Policy.” Economics 
Letters. Vol. 117, (October 2012): 
127–130. 

Co-author. “The Efects of Monetary 
Policy at Diferent Stages of 
Economic Development.” 
Economics Letters. Vol. 117, (October 
2012): 138–141. 

Daniel Hollas 
Co-author. “How Growing Asset 
Inequality Afects Developing 
Economies.” Journal of Economics 
and Business. Vol. 68, (2013): 
43–51. 

Co-author. “Does Globalization 
Weaken Labor Unions in Developing 
Countries?” Journal of International 
Trade and Economic Development. 
Vol. 22, Issue 4, (2013): 562–571. 

Long Liu 
Co-author. “Estimation and 
Prediction in the Random Efects 
Model with AR(p) Remainder 
Disturbances.” International Journal 
of Forecasting. Vol. 29, (2013): 
100–107. 

Co-author. “Prediction in the 
Random Efects Model with MA(q) 
Remainder Disturbances.” Journal of 
Forecasting. Vol. 32, (2013): 
333–338. 

Co-author. “On the Estimation and 
Testing of Fixed Efects Panel Data 
Models with Weak Instruments,” in 
Advances in Econometrics. Emerald 
Group Publishing, Vol. 30, (2013): 
199–235. 

Saeid Mahdavi 
Co-author. “Public Expenditures and 
the Unemployment Rate in the 
American States: Panel Evidence.” 
Applied Economics. Vol. 45, No. 2, 
(2013): 2926–2937. 

John Merrifeld 
Co-author. “School Choice and 
Development: Evidence from the 
Edgewood Experiment.” Cato 
Journal. Vol. 33, No. 1, (2013): 
127–142. 

Ken Weiher 
“Sometimes the Horse Will Drink 
and Sometimes It Won’t: Monetizing 
the Recoveries from the Great 
Depression and Great Recession.” 
Essays in Economic and Business 
History. Vol. 31, (April 2013): 1–32. 

Su Zhou 
“Nonlinearity and Stationarity of 
Inflation Rates: Evidence from the 
Euro-zone Countries.” Applied 
Economics. Vol. 45, No. 7, (March 
2013): 849–856. 

Entrepreneurship
and Technology
Management 

Cory Hallam 
Co-author. “Enhancing 
Entrepreneurial Leadership: A Focus 
on a Paradigm of Successful Conflict 
Management Skills.” Administrative 
Issues Journal. Vol. 2, Issue 2, 
(October 2012): 13–25. 

Anita Lefel 
Co-author. “Enhancing 
Entrepreneurial Leadership: A Focus 
on a Paradigm of Successful Conflict 
Management Skills.” Administrative 
Issues Journal. Vol. 2, Issue 2, 
(October 2012): 13–25. 

finance 

onur Bayar 
“Liquidity Provision in a Limit Order 
Book Without Adverse Selection.” 
Journal of Economics and Business. 
Vol. 66, (March/April 2013): 98–124. 

Natasha Burns 
Co-author. “Does Say-on-pay 
Matter? Evidence from Say-on-pay 
Proposals in the United States.” 
Financial Review. Vol. 48, Issue 2, 
(May 2013): 233–258. 

Tony Ciochetti 
Co-author. “Are Commercial 
Mortgage Defaults Afected by Tax 
Considerations?” Journal of Real 
Estate Finance and Economics. Vol. 
46, No. 1, (2013): 1–23. 

Palani-Rajan Kadapakkam 
Co-author. “Is Carry-trade a Viable 
Alternative Asset?” Journal of 

International Financial Markets, 
Institutions, & Money. Vol. 24, (2013): 
247–257. 

Donald Lien 
“Financial Efects of the Confucius 
Institute on Chinese Language 
Acquisition: Isn’t It Delightful That 
Friends Come From Afar to Teach 
You Hanyu?” North American 
Journal of Economics and Finance. 
Vol. 24, (2013): 87–100. 

Co-author. “Dynamic Dependence 
Between Liquidity and the S&P 500 
Index Futures-Cash Basis.” Journal of 
Futures Markets. Vol. 33, Issue 4, 
(2013): 327–342. 

Co-author. “The Efect of Confucius 
Institutes on U.S. Exports to China: A 
State Level Analysis.” International 
Review of Economics and Finance. 
Vol. 27, (June 2013): 566–571. 

Co-author. “Enhancing Theory and 
Research on Employee Behavior in 
China, Part II.” Journal of Managerial 
Psychology. Vol. 27, No. 7, (2012): 
660–668. 

Co-author. “The Efects of Price 
Dynamics on Optimal Futures 
Hedging.” Annals of Financial 
Economics. Vol. 7, Issue 2, (December 
2012): 1–10. 

Lalatendu Misra 
Co-author. “Mergers and Value 
Creation in a Post-liberalized 
Environment: The Case of India.” 
Journal of Finance Issues. Vol. 11, 
No. 1, (2013): 1–23. 

Information Systems
and Cyber Security 

Nicole Beebe 
Co-author. “Customers’ Personality, 
Their Perceptions, and Green 
Concern on Internet Banking Use.” 
Journal of Information Technology 
Management. Vol. 23, No. 4, (2012): 
21–32. 
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faculty Publications 
Jan Clark 
Co-author. “Knowledge Sharing in 
Open Source Sofware Project 
Teams: A Transactive Memory 
System Perspective.” International 
Journal of Information Management. 
Vol. 33, Issue 3, (June 2013): 
553–563. 

Co-author. “Agency: A Historical 
Evaluation and Interdisciplinary 
Framework,” in Handbook on 
Psychology of Decision-Making: 
New Research. Hauppauge, New 
York: Nova Science Publishers. 
(2012): 275–284. 

Glenn Dietrich 
Co-author. “Knowledge Sharing in 
Open Source Sofware Project 
Teams: A Transactive Memory 
System Perspective.” International 
Journal of Information Management. 
Vol. 33, Issue 3, (June 2013): 
553–563. 

Myung Ko 
Co-author. “Reexamining the Impact 
of Information Technology 
Investment on Productivity Using 
Regression Tree and Multivariate 
Adaptive Regression Splines 
(MARS),” in Advances in Research 
Methods for Information Systems 
Research. Springer, (2013): 285–299. 

Co-author. “Customers’ Personality, 
Their Perceptions, and Green 
Concern on Internet Banking Use.” 
Journal of Information Technology 
Management. Vol. 23, No. 4, (2012): 
21–32. 

Charles Liu 
Co-author. “Strategies for Tomorrow’s 
‘Winners-Take-Some’ Digital Goods 
Markets.” The Communications of the 
ACM. Vol. 56, No. 5, (May 2013): 
76–82. 

Co-author. “Standards Competition 
in the Presence of Conversion 
Technology: An Empirical Analysis of 
the Flash Memory Card Market.” MIS 
Quarterly. Vol. 36, No. 3, (September 
2012): 921–942. 

John Warren 
Co-author. “Toward a Typology of 
Health 2.0 Collaboration Platforms 
and Websites.” Health and 
Technology. Vol. 3, No. 1, (March 
2013): 37–50. 

Management 

Pepe Chang 
“Pharmaceutical Companies: The 
Perfect Scapegoat for Everything.” 
The American Journal of Bioethics. 
Vol. 13, No. 5, (May 2013): 30–32. 

Co-author. “The Moral Asymmetry of 
Gametic Contributions.” The 
American Journal of Bioethics. Vol. 13, 
No. 5, (May 2013): 56–58. 

Cynthia Lengnick-Hall 
Co-author. “The Pandora’s Box of 
Social Integration Mechanisms: Can 
They Make It More Difcult for a Firm 
to Realize Its Absorptive Capacity?” 
Journal of Strategy and Management. 
Vol. 6, No. 1, (2013): 4–26. 

Co-author. “IHRM and Social Capital/ 
Network Theory,” in Handbook of 
Research in International Human 
Resource Management. London, UK: 
Edward Elgar Publishing, (2012): 
490–508. 

Mark Lengnick-Hall 
Co-author. “IHRM and Social Capital/ 
Network Theory,” in Handbook of 
Research in International Human 
Resource Management. London, UK: 
Edward Elgar Publishing, (2012): 
490–508. 

Co-author. “MNC Practice Transfer: 
Institutional Theory, Strategic 
Opportunities, and Subsidiary HR 
Confguration.” International Journal 
of Human Resource Management. 
Vol. 23, (2012): 3813–3837. 

Matthew McCarter 
Co-author. “Glad Tidings and Grave 
Warnings: The Role of Advice on 
Cooperation in Public Goods 
Dilemmas with Value Uncertainty.” 

Organization Management Journal. 
Vol. 10, No. 1, (2013): 1–18. 

Co-author. “You Can’t Place Old Wine 
in New Bottles: The Efect of 
Newcomers on Efcient Coordination 
in Groups.” PLoS ONE, Vol. 8, No. 1, 
(January 2013): e55058. 

Co-author. “It’s a Game of Give and 
Take: Modeling Behavior in a 
Give-or-take-some Social Dilemma.” 
Group Processes & Intergroup 
Relations. Vol. 15, No. 5, (2012): 
649–667. 

Michael McDonald 
Co-author. “Access Denied: Low 
Mentoring of Women and Minority 
First-time Directors and Its Negative 
Efects on Appointments to 
Additional Boards.” Academy of 
Management Journal. Vol. 56, Issue 
4, (August 2013): 1169–1198. 

Stewart Miller 
Co-author. “Impact of Rule of Law on 
Market Value Creation for Local 
Alliance Partners in BRIC Countries.” 
Journal of International 
Management. Vol. 18, (2012): 
305–321. 

Co-author. “Host-country Location 
Decisions of Early Movers and 
Latecomers: The Role of Local 
Density and Experiential Learning.” 
International Business Review. Vol. 
21, (2012): 145–155. 

Wm. Gerard Sanders 
Co-author. “New Directions on 
Compensation and Upper 
Echelons.” Corporate Governance: 
An International Review. Vol. 20, No. 
6, (November 2012): 519–525. 

Management
Science 
and Statistics 

victor De oliveira 
Co-author. “The Importance of 
Patient-specifc Regionally Varying 
Wall Thickness in Abdominal Aortic 
Aneurysm Biomechanics.” Journal of 

Biomechanical Engineering. Vol. 
135, No. 8, (August 2013). 

Co-author. “A Note on a Non-
stationary Point Source Spatial 
Model.” Environmental and 
Ecological Statistics. Vol. 20, (2013): 
59–67. 

David Han 
Co-author. “Declinol, a Complex 
Containing Kudzu, Bitter Herbs and 
Bupleurum, Signifcantly Reduced 
Alcohol Use Disorders Identifcation 
Test Scores in Moderate to Heavy 
Drinkers: A Pilot Study.” Journal of 
Addiction Research and Therapy. 
Vol. 4, Issue 3, (July 2013): 2–8. 

Co-author. “Hypothesizing Repetitive 
Paraphilia Behavior of a Medication 
Refractive Tourette’s Syndrome 
Patient Having Rapid Clinical 
Attenuation with KB220Z-
nutrigenomic Amino-acid Therapy.” 
Journal of Behavioral Addictions. Vol. 
2, No. 2, (June 2013): 117–124. 

Co-author. “Have We Hatched the 
Addiction Egg: Reward Defciency 
Syndrome Solution System.” Journal 
of Genetic Syndromes and Gene 
Therapy. Vol. 4, Issue 4, (June 2013): 
136–139. 

Co-author. “Withdrawal from 
Buprenorphine/Naloxone and 
Maintenance with a Natural 
Dopaminergic Agonist: A Cautionary 
Note.” Journal of Addiction Research 
and Therapy. Vol. 4, Issue 2, (April 
2013): 146–155. 

Co-author. “Long Term Suboxone 
Emotional Reactivity As Measured 
by Automatic Detection in Speech.” 
PLoS ONE. Vol. 8, Issue 7, (July 
2013): e69043-e69056. 

Co-author. “Efects of Electrical 
Stimulation Using the Marc Pro 
Device During the Recovery Period 
on Calf Muscle Strength and Fatigue 
in Adult Fitness Participants.” 
Journal of Exercise Physiology. Vol. 
16, Issue 2, (April 2013): 40–49. 
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faculty Publications 
Co-author. “Neurogenetic 
Impairments of Brain Reward 
Circuitry Links to Reward Defciency 
Syndrome as Evidenced by Genetic 
Addiction Risk Score: A Case Study.” 
IIOAB Journal. Vol. 4, Issue 1, 
(January 2013): 4–9. 

Co-author. “Neurogenetics and 
Nutrigenomics of Neuro-Nutrient 
Therapy for Reward Defciency 
Syndrome: Clinical Ramifcations As 
a Function of Molecular 
Neurobiological Mechanisms.” 
Journal of Addiction Research and 
Therapy. Vol. 3, Issue 5, (November 
2012): 139–156. 

Co-author. “Neurogenetic 
Impairments of Brain Reward 
Circuitry Links to Reward Defciency 
Syndrome: Potential Nutrigenomic 
Induced Dopaminergic Activation.” 
Journal of Genetic Syndromes and 
Gene Therapy. Vol. 3, Issue 4, 
(October 2012): 115–127. 

Nandini Kannan 
Co-author. “Bayesian Planning and 
Inference of a Progressively 
Censored Sample from Linear 
Hazard Rate Distribution.” 
Computational Statistics and Data 
Analysis. Vol. 62, (2013): 108–121. 

Jerome Keating 
Co-author. “Optimal Plotting Points 
Derived from Simultaneous 
Closeness Probabilities.” 
Computational Statistics & Data 
Analysis. Vol. 56, (2012): 2637– 
2649. 

Daijin Ko 
Co-author. “Combining Classifers 
Using Class-specifc Precision Index 
Function.” International Journal of 
Applied Pattern Recognition. Vol. 1, 
No. 1, (2013): 3–26. 

Co-author. “Detection of Bursts and 
Pauses in Spike Trains.” Journal of 
Neuroscience Methods. Vol. 211, No. 
1, (2012): 145–158. 

Mark Leung 
“Predicting the Performance of a 
Two-stage Flowshop: Lower Bounds 
and Heuristics for Single and 
Bicriteria Measures.” Advances in 
Business and Management 
Forecasting. Vol. 9, (2013): 199–227. 

Co-author. “Exposure to Internet 
Pornography Among Taiwanese 
Adolescents.” Social Behavior and 
Personality. Vol. 41, Issue 1, (2013): 
157–164. 

Co-author. “Agency: A Historical 
Evaluation and Interdisciplinary 
Framework,” in Handbook on 
Psychology of Decision-Making: 
New Research. Hauppauge, New 
York: Nova Science Publishers, 
(2012): 275–284. 

Anuradha Roy 
Co-author. “Synergistic Efect of 
Exercise and Statins on Femoral 
Strength in Rats.” Experimental 
Gerontology. Vol. 48, No. 8, (2013): 
751–755. 

Co-author. “A Pattern Recognition 
System for JPEG Steganography 
Detection.” Optics Communications. 
Vol. 285, Issues 21–22, (2012): 
4252–4261. 

Minghe Sun 
“A Branch-and-bound Algorithm for 
Representative Integer Efcient 
Solutions in Multiple Objective 
Network Programming Problems.” 
Networks. Vol. 62, No. 1, (2013): 
56–71. 

Co-author. “Robust Optimization for 
Multiobjective Programming 
Problems with Imprecise 
Information.” Procedia Computer 
Science. Vol. 17, (2013): 357–364. 

Co-author. “A Hierarchical Multiple 
Kernel Support Vector Machine for 
Customer Churn Prediction Using 
Longitudinal Behavioral Data.” 
European Journal of Operational 

Research. Vol. 223, No. 2, (2012): 
461–473. 

Ram Tripathi 
Co-author. “A Two-stage Wilcoxon-
type Nonparametric Test for 
Two-sample Problem.” Journal of 
Nonparametric Statistics. Vol. 25, 
(2012): 73–89. 

Kefeng Xu 
Co-author. “Transshipment Incentive 
Contracts in a Multi-level Supply 
Chain.” European Journal of 
Operational Research. Vol. 223, No. 
2, (2012): 430–440. 

Keying Ye 
Co-author. “A Phase I Dose-fnding 
Study Based on Polychotomous 
Toxicity Responses.” Statistics and 
Its Inference. Vol. 5, (2012): 451–461. 

Marketing 

Rajesh Bhargave 
Co-author. “Navigating Residue 
Sensitivity in the Used Goods 
Marketplace.” Psychology and 
Marketing. Vol. 30, No. 4, (2013): 
305–317. 

Kristina Durante 
Co-author. “The Fluctuating Female 
Vote: Politics, Religion, and the 
Ovulatory Cycle.” Psychological 
Science. Vol. 24, No. 6, (2013): 
1007–1016. 

Jill Sundie 
Co-author. “Reconceptualizing 
Materialism as Identity Goal 
Pursuits: Functions, Processes, and 
Consequences.” Journal of Business 
Research. Vol. 66, Issue 8, (August 
2013): 1179–1185. 

Co-author. “The Persuasive Power of 
Computer-based Multi Media 
Presentations.” Psychology of 
Popular Media Culture. Vol. 2, No. 2, 
(2013): 110–166. 

Dengfeng Yan 
Co-author. “Making Sense of 
Numbers: Efects of Alphanumeric 
Brand Names on Attribute 
Inference.” International Journal of 
Research in Marketing. Vol. 30, No. 
2, (2013): 179–184. 

Co-author. “The Influence of Base 
Rate and Case Information on Health 
Risk Perceptions: A Unifed Model of 
Self-Positivity and Self-Negativity.” 
Journal of Consumer Research. Vol. 
39, No. 5, (2013): 931–946. 

Yinlong “Allen” Zhang 
Co-author. “How Political Identity and 
Charity Positioning Increase 
Donations: Insights from Moral 
Foundations Theory.” International 
Journal of Research in Marketing. Vol. 
29, No. 4, (2012): 346–354. 
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Benefactors 

The UTSA College of Business is pleased to salute the alumni, corporations and friends 
who have made gifs to the college this past fscal year. Their support aids student and 
faculty development, strengthens programs and enables the recruitment of high-caliber 
educators and students. 

$200,000 and Above 
ARGUS Sofware 
H-E-B 
Quincy and Estine Lee 

Charitable Foundation 

$100,000 and Above 
DeAnna and James H. 

Bodenstedt, BBA ’96 

Jean and Steven Q. Lee 

Kristopher C. Whitney, BBA ’04 

$50,000 and Above 
Frost 

Patricia H. and Tom C. Frost Jr. 

Nancy, MBA ’87 and Frank 
M. Kudla, BBA ’85 

$25,000 and Above 
Bill & Melinda Gates Foundation 
CoStar Group 
Ernst & Young Foundation 
William Mastoris Jr., BBA 

’87, BA ’89, BA ’93 
The USAA Foundation 

$15,000 and Above 
Deacon Recruiting, Inc. 

Scala, Inc. 

Security Service Federal Credit Union 

Texas Research & Technology Foundation 

The Boeing Company 

$10,000 and Above 
Ernst & Young LLP 

Frost Bank Charitable Foundation 

Microsof Corporation 

Calvin Newkirk 

Rebecca J., BA ’00, MA ’11 and 
Martin Salinas, BBA ’94 

The Real Estate Council of San Antonio 

Valero Energy Foundation 
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Benefactors 

$5,000 and Above 

AHMSA International 
ATKG, LLP 
Edward Barron III, BBA ’79 
Benchmark Senior Living 
Broadway Bank 
C. H. Guenther & Son, Inc. 
Cram Roofng Co., Inc. 
CREW-San Antonio 
Sara E. Dysart PC, MA ’77 
Embrey Partners Ltd. 
Farm Credit Bank of Texas 
Fretthold Family Foundation 
Galaxy Builders, Ltd. 
GFR Development Services, LLC 
Gustavus, Inc. 
Tracy D., BBA ’93, EMBA ’12 

and Sean R. Jackson 
KPMG LLP 
Judith R. Lachman 
LK Design Group Inc. 
MUY! 
Col. Jean M. Piccione and Lt. 

Col. Philip J. Piccione 
REATA 
Charles A. Rockwood 
Southwest Business Corporation 
Soyak Holding Inc. 
Tenley K., BBA ’91 and 

Brian Stevens 
Target 
Tesoro Corporation 
Texas Capital Bank 
The Bank of San Antonio 
Union Pacifc Railroad, San Antonio 
Wells Fargo Foundation 

$2,500 and Above 

Akin, Doherty, Klein & Feuge, P.C. 
Amegy Bank of Texas 
Bailey Commercial LLC 
J. Cary Barton 
BDO USA, LLP 
BKD, LLP 
Boysville, Inc. 
Bury+Partners, Inc. 
Jyl G. and T. Randall Cain 
CC Media Holdings Inc. 
Veronica and Scott E. 

Chakales, BBA ’83 
Cox Smith Matthews Inc. 

Ecumenical Center for 
Religion and Health 

EgeYapi Group 
ExxonMobil Foundation 
Joann W. and Warner F. Fassnidge 
First American Commercial 

Property Group 
Lisa A. Friel 
Silvia Gangel, SiGa International 

Commercial Real Estate 
Annette M., BBA ’88 and Stewart 

G. Goodson, BBA ’84 
Hixon Properties Incorporated 
HomeSpring Realty Partners 
Joeris General Contractors Ltd. 
Legacy Mutual Mortgage 
Susan A. and James R. Mach 
Metropolitan Contracting 

Company, LLC 
Milam Real Estate Investors, LP 
Traci and William E. 

Morrow, BBA ’86 
Padgett, Stratemann 

& Company 
Leo Perron Family 
R.L. Worth & Associates 
Megan and Rene Salas, BBA ’86 
Southwest Research Institute 
SpawGlass Contractors Inc. 
Subway 
Ronald B. Sweet, MBA ’91 
The Dooley Family Foundation 
Transwestern 
USAA Real Estate Company 
Vulcan Materials Company 

$1,500 and Above 

Auxiliary San Antonio Chapter 
of Texas Society of CPA’s 

Denise E., BBA ’87 and 
Patrick Bendele 

Deloitte Services, LP 
Energy Transfer Partners 
Diane and R. Michael Gribble 
Insurance Council of Texas 

Education Foundation 
Juniper Networks 
KPMG Foundation 
Laborde & Associates, PC 
T. Nina Oviedo, BBA ’79 
Nancy E., BBA ’93, MPA ’95 and 

Andrew M. Ozuna, BBA ’91 

Katherine C. and Joseph 
P. Perez, BBA ’87 

Pickett’s Video & Training LLC 
SA Chapter of Institute of 

Internal Auditors 
San Antonio Area Foundation 
Southwest Actuarial Forum 
Laura T., MBA ’75 and David 

D. Starks, MBA ’76 
Tommy L. Stuchell, MBA ’10 
Tax Executives Institute, 

Austin Chapter 
UTSA Alumni Association 
Visionworks 

$1,000 and Above 

Patrick A. Ahr, BBA ’06, MACY ’12 
Alamo Area Hospitality Association 
L. Christine Baumann 
Danielle R. DiMartino Booth, 

BBA ’92 and John A. Booth 
Gino Chincarini, BBA ’79, MBA ’82 
Sergio E. Silva Cisneros, BBA ’09 
Stephanie A. Davis, BBA ’94, MT ’98 
Deloitte 
Jean D. and William M. 

Fisher, BBA ’79 
Velma L., BBA ’85 and Michael 

A. Garcia, BBA ’85 
Gulf South Pipeline 
Manuela L. Gutierrez, BBA ’80 

Kathleen A. and Daniel R. Hollas 
Mary A. and Jerome P. Keating 
Janet and Steve Lorenz 
Mary Bowman Grantor 

Charitable Lead 
Laura G., MPA ’88 and 

James C. McNutt 
Deborah S. and Morris A. Miller 
Camilla M. and William A. Parker 
Pioneer Energy Services Corp. 
PricewaterhouseCoopers 
Rackspace 
Kathy K. and Patrick M. 

Reynolds, MBA ’06 
Lorina I. and Jefrey Rummel 
Rush Enterprises, Inc. 
Ryan, LLC 
San Antonio CPA Continuing 

Education Foundation 
Schriver Carmona Carrera P.L.L.C. 
Serrano State Tax Consulting, LLC 
Pamela C. Smith and 

Odell Johnson Jr. 
Sherri L. and David E. Smith 
Frances M. and Michael G. Stoltz 
The Schrader Group 
Jeanne M. Turner and Philip J. Gunn 
Carol and J. Randolph 

Vogel, BBA ’79 
Weaver LLP 
Sunita M. White 

IN SuPPoRTING THE uTSA 
CoLLEGE of BuSINESS 

Join these benefactors 

PLEASE CoNTACT: 

KIMBERLY WEST 
Assistant Dean 
(210) 458-7307 
kimberly.west@utsa.edu 

mailto:kimberly.west@utsa.edu
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Advisory Council 

CHAIR 

Cindy L. Jorgensen, EMBA ’00 
Chief Financial Ofcer 

Southwest Business Corporation 

MEMBERS 

Denise E. Bendele, ’87 
Partner 
Padgett, Stratemann & Co. 

Ernest w. Bromley, ’78, 
MBA ’80 
Chairman and CEO 
Bromley 

Dya C. Campos, EMBA ’12 
Director of Governmental 
and Public Afairs 
H-E-B 

Paul Castella, MBA ’05* 
Managing General Partner 
Incyte Venture Partners 

Ann Bohl Deacon, ’84 
Founder and CEO 
Deacon Recruiting 
& Deacon 
Professional Services 

walter D. Downing Jr., 
MBA ’86 
Executive Vice President, 
Operations 
Southwest Research 
Institute 

Steve Edlund 
Executive Vice President 
Cadence Bank 

walter M. Embrey Jr. 
President 
Embrey Partners Ltd. 

Ronald w. Fielding 
President 
Common Sense 
Strategy, LLC 

Patrick B. Frost, 
Chairman Emeritus 
President 
Frost 

Michael A. garcia, ’85 
Chief Financial Ofcer 
and Senior Vice President 
Omni Hotels and Resorts 

Joseph A. hernandez, ’93* 
Partner 
Akin, Doherty, Klein 
& Feuge, P.C. 

Michael A. hogan* 
President and Director 
Hogan Real Estate Services 

tracy Jackson, ’93, 
EMBA ’12 
Vice President of Finance 
and Treasurer 
Tesoro Corporation 

Clayton E. Killinger, ’83 
Chief Financial Ofcer 
CST Brands, Inc. 

Nancy Kudla, MBA ’87 
President 
Kudla Foundation 

Susan B. Mcgee 
President and 
General Counsel 
U.S. Global Investors, Inc. 

Joe C. McKinney 
Vice Chairman of 
the Board 
Broadway Bank 

Laura C. McNutt, 
MPA ’88 
Partner 
Weaver L.L.P. 

Bill Morrow, ’86 
Chairman and CEO 
Quarri Technologies Inc. 

george S. Muller, 
MBA ’76 
Senior Director of 
Information Services 
C.H. Guenther & Son, Inc. 

David E. Reynolds 
President and CEO 
Security Service 
Federal Credit Union 

Marcelo P. Sanchez 
Public Relations Director 
AHMSA International, Inc. 

Mike K. Sohn 
President and CEO 
International Bank 
of Commerce 

Charles M. wender 
Charles Martin Wender 
Real Estate & Investments 

terry witte, MBA ’87 
Senior Vice President 
Wells Fargo Bank 

* Ex Ofcio Member 
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Advisory Council 

Accounting Advisory Board 

CHAIR 
Joseph A. hernandez, ’93 
Akin, Doherty, Klein & Feuge, 
P.C. 

MEMBERS 
Stephanie A. Davis, ’94, Mt ’98 
Valero Energy Corporation 

Linda Doubrava 
KPMG LLP 

Dana gasparek, ’90, MPA ’92 
Padgett Stratemann & Co. 

Annette goodson, ’88 
ATKG, LLP 

Michael L. Johnston, MS ’99 
Ernst & Young LLP 

Francisco x. Laborde, ’84 
Laborde & Associates, PC 

Michael D. Perkins 
Slattery | Perkins 

Megan S. Rooney 
H-E-B 

Amber Rudolph, ’95 
Pioneer Energy Services Corp. 

Derek Schriver, ’05, MS ’07 
Schriver Carmona Carrera P.L.L.C 

Carol J. Severyn, ’92 
Frost 

Steven Stellato, ’96 
Energy Transfer Partners 

J. Randy vogel, ’79 
BKD, LLP 

Real Estate finance and Development founders Council 

CHAIR w. Plack Carr thomas grape will McIntosh 
Michael A. hogan Travis Commercial Real Benchmark Senior Living USAA Real Estate Company 
Hogan Real Estate Services Estate Services 

Laurie grifth Larry A. Mendez, ’91 
gary L. Cram Texas Capital Bank Transwestern 

MEMBERS Cram Roofng Co., Inc. 
Jim Akin Larry g. heimer Andrew ozuna, ’91 
First American Commercial Sara E. Dysart, MA ’77 Bury+Partners, Inc. Broadway Bank 
Property Group Attorney at Law 

Clif hurd Lynn Kuckelman Peters 
Jefrey C. Bailey, ’86 walter M. Embrey Jr. Hurd Urban LK Design Group Inc. 
Bailey Commercial LLC Embrey Partners Ltd. Development, Ltd. 

Linda D. Rudd, ’89 
Robert w. Barnes Yvonne L. Fernandez, ’85 gary L. Joeris Legacy Mutual Mortgage 
Reata Real Estate Services LP Security Service Federal Joeris General 

Credit Union Contractors Ltd. Jack J. Spector 
C. Edward Barron III, ’79 Hixon Properties 
Ed Barron Ventures Silvia g. gangel Inanc Kabadayi Incorporated 

SiGa International EgeYapi Group 
J. Cary Barton Commercial Real Estate tim L. Swan 
Barton, East & Caldwell, P.L.L.C. Steven q. Lee Metropolitan 

Brent given, ’85 Lee Partners, Inc. Contracting Co., LLC 
Chuck Calvin The Bank of San Antonio 
SpawGlass Contractors Inc. Martha Mangum Arun K. verma 

Mark D. granados The Real Estate Council Galaxy Builders Ltd. 
Emre Camlibel GFR Development Services, LLC    of San Antonio 
Soyak Holding Inc. Robert L. worth Jr. 

R.L. Worth & Associates 
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